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Setting the stage: Enroll America  
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Our Mission 
 

Maximize the number of uninsured Americans who 
enroll in health coverage made available by the 
Affordable Care Act 

Two-fold Strategy 

Promoting Enrollment Best Practices 

National Enrollment Campaign Using Cutting 
Edge Engagement Strategies 
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Setting the Stage: Campaign Strategies and Tactics 
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Strategic Partners 

Community Engagement 

Data & Results Driven 

Earned Media 

Digital & Social Media 

Paid Media 

Surrogates 



Setting the Stage: Our State Presence 
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Setting the Stage: 2/3 of the Uninsured Live in 13 States 



Taking a Closer Look
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�{ Stays open 24/7  
�{ Real time eligibility determinations and enrollment 
�{ Depending on the situation, wait times or process can vary in length 

Healthcare.gov 

�{ Stays open 24/7 at 1.800.318.2596 
�{ While wait times vary during the day and may be long, the consumer can complete the 

process and enroll that same day 
�{ Information completed with a call-center representative is saved within the system and can be 

resumed if the full application cannot be completed at that time 

Hotline 

�{ Consumers may begin the process right away, but in the long run it may take a 
significant more amount of time: 
�{ The paper application must be mailed to HHS by the consumer 
�{ HHS will then follow up in approximately 1-2 weeks via mail 
�{ If the consumer needs additional assistance, they will still need to call the call 

center and/or make an appointment with an in-person assister 

Paper 

In-person assistance is 
available no matter how you 
choose to apply for health 
insurance– regardless of 

whether you are eligible for 
coverage through the 

Marketplace or Medicaid. 

Taking a Closer Look: A Few Things to 
Consider 







Facts to Consider: Common Themes from Past Research 
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Almost all (91%) believe health insurance is necessary or 
very important. 

Cost and affordability are the biggest barriers. 

Financial & health security are the biggest motivators. 

Deep skepticism & confusion among consumers. 



All insurance plans will have to 
cover doctor visits, 

hospitalizations, mental health 
and substance use disorder 
services and prescriptions. 

You might be able to get 
financial help to pay for a 

health insurance plan. 

If you have a pre-existing 
condition



Facts to Consider: Public Perceptions 
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Three out of four of the newly eligible 
want in-person assistance to learn about 
and enroll in coverage. 

Confused 

Overwhelmed 

Worried 

Helpless 

Secure 

Confident 

Reassured 

Help gets them 
from here… …to here. 

Source: Enroll America, 
November 2012 







How Can You Help? 

15 

Train staff on four key messages 
�{ Administrators, program, and administrative staff 

Consider getting staff trained as Certified Application Counselors 

Identify Navigators and other assisters who can help 
�{ Partner with a local organization and develop referral relationships 
�{ Offer space in your office for assisters to meet with clients 

Spread the word! 
�{ Include information about healthcare.gov and the hotline on your voicemail, on-



Questions? 

Jessica Kendall 
inquiries@enrollamerica.org  

 


